
The power of the mix

Radio & 
     Internet
Var & Pebble media



personalisation is a key benefi t of digital media

new ways to listen to radio
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Rabobank case 
campagne‐opbouw 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! !<=>??=@AB

! !<=C?D=EAA
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! !C=BD?=>?B

! !F=>ED=@CD

G%H'H%+1=H#

I#J4,%"#
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P$@!H%+1

Q,)#+4%

! !CF@=E?A

! !<=DBA=B<D

! !D?C=DAC

! !FD@=E?E

! !D=<<F=@A>

! !<=@FF=DB>

G%H'H%+1=H#

I#J4,%"#

KLM

N#-4983#!O%+1

P$@!H%+1

Q,)#+4%

! !<=>>>=>>> ! !D=>>>=>>>
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brand building
R#4!'5H'-.#+!*%+!9J(5%43$#!*'',!3#4!(#,1!,%H'H%+1=H#=

conversie
Q8S-$9$@!#"'#&94#&&$+)#+!*'',!D>>?/!F>=>>>!+$#-.#!,%H'H%+1=H#T1&%+4#+=!
U'',!3#4!##,94#!1.%,4%%&!*%+!D>>?/!"'#&94#&&$+)!*%+!DF=>>>!%8S-$9$@!#9=

strategie
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H%+10%1#+!)%%4!+&=!"#!%&#,4#Y!.%11#,#!8'+9-(#+4!*9=!"#!&%19#Y!$+%8@!#*#!8'+9-(#+4=

Creatieve strategie

Kanalenstrategie

Rabobank case 
communica! edoelstellingen en strategie
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#T(%$&9

beperkte budgetten
2007

januari - maart 2008
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radiospeler 

zendermogelijkheden

De VRT-radionetten 
treed binnen met uw merk in de leefwereld van de consument  

N#!UG[!H,#+)4!##+!94#,1!1.%&$4%@!#;!%%+H'"!'5!(%%4!*%+!"#!*#,983$&T
&#+"#!(#"$%H#3'#D!#+!*%+!"#!U&%($+)=!N#!,%"$'+#5!#+!H$#"#+!94-1!
*'',!94-1! *eel meer dan een sterke mix van muziek en reportages=!
\-$94#,%%,9!3#HH#+!$((#,9!##+sterke emotionele band

(#4!3-+!;%*',$#4#!,%"$'+#4Y!"#!5,'),%((%X9!#+!"#!5,#9#+4%4',#+=!
]'!5,' !!&##,4!#&1#!0#+"#,!0$83!"'',!($""#&!*%+!##+!#$)#+!

                .%%,$+!"#!&-$94#,%%,!0$83!5#,;#84!43-$9*'#&4=
^#+!&##;.#,#&"!)#1#+(#,14!"'',!$+;',(% @!#!#+!8-&4--,!6G%"$'!<:!';!
%8@!#;Y!#$)#+@!2"9!#+!)#0#&&$)!6G%"$'!D:=!_'1!"#!.#H9$4#!(%%14!"##&!
-$4!*%+!"$4!#$)#+!4J5$983#!-+$*#,9-(=!_+&$+#!*',(4!##+!+%4--,&$21!
*#,&#+)94-1!*'',!"#!#43#,!#+!"$#!5#,(%+#+4#!.$99#&.#,1$+)!H$#"4!
#$+"#&'0#!(')#&$213#"#+!*'',!8,#%@!#*#!%"*#,4##,"#,9=

unieke leefwereld

!
_+4"#1!#+!#`5&',##,!'5!"#!*'&)#+"#!
5%)$+%X9!de leefwerelden van Radio 1, 
Radio 2, MNM en Studio BrusselY!"$#!
.$2!$+!1%%,4!)#H,%834!3#HH#+!"'',!($""#&!
*%+!##+!graÞ sche mindmap=!

N#!$+4#,%8@!#*#!H%+"!(#4!"#!
&-$94#,%%,!.',"4!+$#4!%&&##+!*#,94#*$)"!
*$%!"#!websiteY!(%%,!''1!*$%!"#!
e-nieuwsbrief!"$#!#&1!,%"$'+#4!-$494--,4=
!

N%%,+%%94!&%4#+!.#!-!''1!),%%)!1#++$9!(%1#+!(#4!"# VRT radiospeler=!
^#+!5%1!&-$94#,%%,9!)#H,-$1#+!"#0#!4''&!'(!'+&$+#!+%%,!3-+!;%*',$#4#!+#4!4#!
&-$94#,#+=!['4!9&'4!1%+!-.!(#,1!''1!##+!5#,;#84#!(%483!*',(#+!(#4!sporza.beY!
3#4!"$)$4%&#!*#,&#+)94-1!*%+!UG[X9!95',41%+%%&!#+!"a!,#;#,#+@!#!*'',!'+&$+#!
95',4*#,9&%))#*$+)!$+!U&%%+"#,#+=

uw
merk
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nieuwsbrief !

"  website
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"  radio-tv-speler

nieuwsbrief !

"  website
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Contact  

Var
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f%+%)#,!K+4#,%8@!*#!Q"*#,@!9$+)!!!
94#53%+$#g*%,=H#!!

>DTA<E!CF!B>

G-"$!h%+99#+9
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