o \' he mix ‘
(\k‘ /



versonalisation;is

e e G sty

g | B

! \ AL i e
W J i A e &l
- \ s ii 14




8"$9:;<+0,*'=3%4"))"#$""#Boog marktaandeel$"#$)*","#$
"#$>607"+($/"+$206$/0#$&+"0@"/"$+"&60("('%"6*7.4","#A

+4,8$,,$"$,*3"$"4,5  $"#$6002$2"'$
"HES"+3"HENT S&H20825("2$, " SEH-("H2$2"$6 %Y HAS
8"$6-*32"+00+3%) 14, "HSL*&AB) I'# " HEHS " H#S
H2I0#."6%7."$%" (", 32"320#,A
B 2$%")+-* $I0#S,"$/"+384+66"#,"$9::<+0,71"#,"+3%
60028,"$0,/"+2""+,"+$2"S1*74$,"6%+">$'>$""#$
LA L, T <46, 2" GH . >

’

C#2"+#"23$4"'D$ ("2 ioakpbereik$
*#2-33"#$".$,"$3202-3%/0#$/'6E033"#$
"#E32"+.$(",*-($/"+E+H/"#HA _‘\
?,;54),;+3"$"*$%-"+3"7"$'&1"),2/"4"* $ 5
1*¥7#3$,04.1%7$)+"" ) O# *#2"+#"2$#0%"#"'%$ t t
'#)"%+"#3,$%"E'+,"#SF (-6 @ (",*0G$/*,""HIA ln erne
B"2$+-*("$00#)', $004$9::<E")3*2"8

)*,2$".8,"5('%"6*7.4™*$'( $
verschillende doelgroepen$2"$)"+"* "#A

... een perfect huwelijk

I HS"& ()4, $%6")+-* $I0HS) ™, "$(" X0
1'+9%2%/"+$"#$#*"2$2"$'#,"+3& 405" #$/"+32"+ . *#%$/0#
"#$%&' ()" *#+,-"$."-",/0$!"#$1"),2/324,1"$1".-5,/0
4"$&(.&56$7+*$% & #+%o#H *$B-BH B -*"H#9
"#$2"%"6*7.$/"+$""Wog grotere verhoging van de geloofwaardigheid.

rusarsSYyNErgie tussen

radio en internet

Duitsland - ARD Werbung - 2007
V&0, SIS H2"+#"2$1*T#$&' (>6" ("#20*+"$(",*0$
$ KS3-+L"+3$6-*32"+"#$60#%"+$#00+3$,"$+0,*'$,0#$%"(*,,"6,
$ KS("+$,0#SMNSOS/0H$," SPQ<$2 2$QR< 70+ 06" #$6-*32"+"#$H#00+$,"$+0,$2"
$ K$%"(*,,"6,$SMBSOS$/0#$,"$3-+L"+3$6-*32"+2$#00+$,"$+0,*'$06/'+"#3$2"$3--
vV $0,*$&+"T"+2$2+0U&SHO0+$4"2$*#2" +#'"2
v'$0,*+"&60("$4"' DS #$4'%"+"$.0#3$'($%"4"+,$"#$4 "+ "+ $2"SE'+,"#

Nederland - RAB NL - 2007

VB00+$+0, ¥ $6-¥32"+"#$/* 054" 25 #2 " +1#"2$E +,2$) "6 0#%+*7 "+$

$ FPRGV$O$* #SYEMNIER SO S #SWNNXI

v$0"(*,,"6,SWGRS$,0%"#YE"" $E'+,2$"+$#00+$,"$+0,*'$%"6-*32"+,$/*0$4" 2$*#2"




Een verhaal
van USP’s

the power of the mix

(%%1!-.18%(5%)+#
hoorbaar,
zichtbaar
« Cclickable

verhoginge.r«
memorisatie

k0o +1-18%(5%)+#

s U SIS

radlospot
oWIB!I'51- 1954

x4 3" AI"H#14,9
o #,3") ,

o
50 %
NN rfe [ S&-$94##+!
!!!!!!!!!!!!Lb/c,%,g--;lfadIO!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!_!_!!!!!!!!"#!$"#%&#!'()#*$+)!*!',!-.
wedstrijden/ _
recruteringsacties:



Rabobank case

campagne-opbouw en resultaten

campagne-opbouw
.*&.<|Z$[\"#2$-$O6$(""],\$<$&0(>0%
(" ) 4 N\ )\
“Bent u al mee?” @"*$1"("-;&*+),;"-4"$7 ,-+)"$<)' B 8"$[PNS$"-+"<>+'('@"$"#$ Banneringcampagne$'>$
B+, $9%")+-* 25/($,"$ [CH2"+"32$3@7%*#%$#00+$QSD S >+ (0#"#2"$)03*3A%
_3*@'#" +HHYPE"+,$%" #32066 1, S [\"#2$-3065("""<$>'3*@"'#"+*#%F$$ E"+$'#,"+32"-#,3,"+$"#$ CO##""+$"+$% " #$3>"&*a". $00#)",9
S0+ H% S HE H, " +32"-#,$ 2"$& ((-#*&"+"#$H#H00+$"#S1"'+$ bannering- en radiocampagneA EO3GSE"+,"#$"+$*(0%'<$
S +$+0,*'$SEO0+, "+$"#$,-*,"6*7."$ 3>"&*a"."$,"6%+">G$#0("6*7.$ #,"+32"-#"#,"$) 0" +3$%"2"#,A%
L'&-3%.'#SE'+,"#$%"6"%,$'>$ [+*"# "HS " #SB)" "#,"#S/0#$)"3200#,"$ b*"'-E"$.60#2"#$'#2/*#% " "#SPN$"-+$
"S[VGSM$ONG>+>'3*@"A +0)")0#.A)"<.60#2"#A$ xRS S HG " S S " HS
70#-0+*$'LSL")+-0+*A$

resultaten

Commerciéle resultaten$
vV 8*#,"$dPSWNNe$E"+,$,"$700+,"632"66*#%$+"",38)"+"*.2A
vV ESAP$)7"&@"LS/0#SWQANNNSO&G-*3*@"3$/"+)*7%"32+""L, $("2$XSSOAS$

A&"5* %+3"-";5)#+#"*$8, (+%#;#54,"$B*C,#" 8D

v IN<("@#%h$SWQ<VNS$'.2)"+$WNNS$

VI (>0&2("@#YhSWMS(00+2$<$Q$0>+*6$WNNe$

\""#,4"*h $

VE>SBILSH, S B> H204"S)"+.) " "#,4"*, $32" %" #S3*%H#*a&0#2AS$

'+ 5(0%'$"/'6-""+2$*#$>'3*@"/"$1*#h$
VKUt a80H2"$3@ TI H%S("2$) "2+, % $2'2$+"6"/0#2"$*(0%'<*2" (3A

10 11



Rabobank case

communica! edoelstellingen en strategie

brand building

R#4AI'5H'- #+1*%+19J(5%43#!*", 13#41(#,1!, %H'H%+1=H#=

conversie

Q8S-$EB"#&IAHEES+)#+!*" ID>>?/\F>=>>>1+$#- #! YoH'HY%+1=H#T1&%+4#+=!
U", 13#41##,94#11.%,4%%&*%+!D>>?/I" #&9A#&&$+) *%0+ DIEHS=>1968S-$9%

strategie

Q% +!"#11%%1!194#& &#+1* Y +1"#1& % 193#$"1*%o+!"#18'+9- (#+4! (=H=4=10$2+!H%+10% 1#+=IN#!
5'08@+#,$+)9&$2+IVOH#+AIWI% &N (HEX " #HQA!"#] # #& "\ $+14 H#) ' #5H#+19%6& 91 3#4 14|
H%+10%1#+!)%%41+&=""#1%&#,4#Y . % 11# #18'+9-(#+41*9=[BHE B 1DH{¥# 4208

Creatieve strategie

‘ Rabobank.be

> Bant 4 al mea?

Kanalenstrategie

3 ‘tra" ¢ pillars: 9-95#849
HESHHIHY++#,$+)I TS, 9p& 5,'95#849
%"$ —> 3415954849
ZG CRM 8&$#+49
@ h Gm Bt ai -
"$,#84!(%,1@&) ‘ ﬂ 3
+#.988 #,9 |
H,'83-# m @ a
H#HIPAH16%$9-%&I$": Ll
"$)$5%99!5%11#4 ﬂ 3 I
#T(%$&9 b
emn ¥ P J

beperkte budgetten

2007
G%H'HY%6+1=

! !<§:C?D:EAA

1#34,%"# 1 1<=?BC=2@F

KLM | IF=CE>=ED<
N#-4983#10% | IC=BD?=>7B
PEHYo+ | IF=>ED=@CD

! !<§:>??:@AB

1 1ID=>>>=>5>1 [F=>>>=>>>

januari - maart 2008

G%H'HY%+1= ! !<:DBA§:B<D

13a,%"# |l | 'D>C=DAC

KLM | IFD@=E?E
N#-4983#10% | ID=<<F=@A>
| I<=@FF=DB>

| ICF@=E?A

1 <=>>>=55>1 ID=>>>=>>>



De VRT-radionetten

treed binnen met uw merk in de leefwereld van de consument

N#IUG[H,#+)41##+194#,111 . V@@ H80800+H""1'5! (%%4*%+!"#!*#,983$&T p
&H+"#I(#"SYHHAI BH+ 0o +1"#IU&Y(S+)=IN#!,%BBHHHSH " #+194-1!
*'194-1! *eel meer dan een sterke mix van muziek en reportages=!

\-$94#,9%% I3HHH#+IS((4, 9 T @ rke em Ot| one I e ban d

(HA13-+1,00 $HAH, Yo" S +HAYI"HI5,"), Yo(YoXOUWH+"HI5 HO#+A%64' #+=! .
J15," & AH&IHIOH"#,108831"" |($" HEI Yo+ -+ HS)H+] IS -
L G O .5, o=

unieke leefwerelOoosserme-soas s, 0883154, #84143-30-884= DA S ok
N # 8L (H, 141 1S+ (% @H#+B-84--,16G%"$1< 1" et b-@-— 8
oY HS)HER I+ HOH&&S)I6GY"$'ID:=1_'11"#1 #HOSAH! (%% 141" #H&
-$AY+1I"SAHS) 14 I5SOB3H -+ S O-(=1_+&S+HHIY (A1#+1+964-- &$21
X &HF)QA-1IF" I"HIHAZH -+ SHISH, (Vo +#+4H1 SOOHE #,15+) HSH#"4!
B+ HE ORI (HES2134 1+ 18 g e age e o= | -

Y B [L L P

Bl 16 e TP Sy e

AR LI B& HHE, 'BIHI &)+ H#]
5%)$+%edleefwerelden van Radio 1,
Radio 2, MNM en Studio BrusselY!"$#!
$21$+11%%,41)#H, %8341 3#HHA+!"" |($""#&!

“wrimgrabsche mindmapg!

N#I$+4#, @B HY%+"| (#4!"#!

&-$944#,%%,.'," 41+ $H#A 1% & &I+ #,94#* )"
*$%!"KlebsiteY!(%%,!"1!*$%!"#!
e-nieuwsbrief!"$#1#81!,%"$'+#41-$494-- 4=
|

B s e w A

N%%,+%9%94!&%4#+! #1-1"11) %9%) | 1#++$9! (% 1#VRF4Hdiospeler=!
M+H15%11&-$94#,%%, 9N #H, - $1#+"#0#14" &' (1'+&$+#1+%0%0, 13-+1;06*'  $HAHI+#41 44
&-$94# #+=I[419&'411%+!- 1(#, LI" L1+ 5#, #84#1(%483 1™ (#+! (#plorza.beY!
3H41"$)$AY%&#HI#,&#+)94-11*%+IUG[X9!95', 41%+% Yo & (G "5l #&éH##!
95',4*#,98 %) )#*$+) I$+U&YYo+"#,#+=

12 13



RADIO 1

" website

: o e % W ) y
P ors e - Eairi o : o el i et i

o i =L
T T X 2 - - } 1 H . o 87 Pt N ] 8
l.'.( ( ): i \III.{ TR oaflie, rsiniaannss | E i ] mecani i Eye 1 gy e
AN l 4 I ; = : i ] b B e ey M
Sl vk e ikl g el 1l -f‘ e T H i 7

[

eI, e T L

s e I p—
1

iy ¥

nieuwsbrief !




! E pBLUED
- T
W REN e B, .
Al Ty f¥y e ]
Iq = . i & oot J}‘-, .,-cnﬂ-l-n:“-
“15!} i Ez; ‘Q& E!'x;;' ?}i;(? 5@&* ﬂ;.r-‘"!ELE
o e E 2T s d e S
N E,E L e
Jnl[“'l' ” Lot 2 & o af(g-r - ¥
o £ 43515'“ di. "y S % L
II,‘ I:f q}q{.;:" @br-}"‘rﬁ#.}“ A & ng}'??lr Fﬂ-‘_“-.’:'""’!@.‘!‘. !
15
%: .{:g gi‘é‘ et 5§ gfﬂéf p o Aty KOS

il
ﬁfﬁﬁwm " S

N:‘-EE'-

S dagyy
Tex
BCr
S ::?t‘
3
[}
'\.t'ﬁ,
{“""‘;Dé;?
Cﬂ-

:::_ulﬁ-lﬂﬁe.l,- g ;é‘ &

g
e
w{ﬁlm-

o

s
B
L
DK HIELLS T hlm&
; _I.,_qg._i_l,ﬂ'.-- * HGE DOE 1K HET 2y o

LB - SAMEN Koy
Mgy

f:

PRt

g IRt ot

S 2 an T
NS #m

n—ﬂm By

' website

A

e T

I o h e
TOURNEE GENERALE:.

B o Py o b

o= vk i H L me Do Tpeolisciay

¢ el B L e i erb et o Bl
o

nieuwsbrief !

Last Minutes

Viorirek metoen voor minder dan

€499

17




X
=

" website

Nwyuwsdrint nor, 10

nieuwsbrief !

o bbb e e e hal werd e
e s W B ] bl v s b

e buiiBass biasas
= o e el
ke v
e

Fn e e by Mol wm b
E——

RS -
[

rn wnsts e o e e lessre et

[t
P

B wbgrede ma M M pRa——
ALl S -
ke e ———

et frgd B

L et FSHE e et e Pull | e
P S A —— —

A — -

19




studio
brlljlss!el
[ Eﬁ!'ﬂ-_‘ =

R e -HSIUA[LI[[ it

Mwuﬁu

@‘ ":“*' woe \AKANHEUE 2 ——

A

TS .
-lhwm

&
T E‘%;smmsua s

H!ua! AcxiiiTETE ;

:‘E'CUT MUN — ‘SEHUU[UH:'

“Hrmf vt e b

Bl (=2 Bk - Sestl
u:m“""'-u....., i oy I u,-a.};' Eﬁ:ﬁ]ﬁ]ﬂ MI}'Q 'Fl"'"-"-u]:u.‘ iry
CERE ui %W“ L I

je gratis
. :9‘”
Ly
". Lomiite TSR

I Ty TempoMusic
1Y et~ ot
EE@ELJ]@ Lo

CRAPLITCS.- -
L 11....“- wr m

;3"5&"%5*- ' humar./ ;-;:M
; @”ﬁ”ﬁm "oy FlUSE 28
ﬁ"“ ‘cammunit “ *’mﬁﬂed @ﬁlﬁws

£y

------

| aLL areas | oE aFrexeninG [ | M;Eum
Y\ '"%"““ o g 1“

."_"”" ‘:
- "":.qu DEMI%

Boss, VLACTRS, EPuP,

Pl gty | s,
TR, W BB

nieuwsbrief !

21



c
sporza

" website

nieuwsbrief !

23




=H#

4'58,#9@0+

Contact

Var
c4a53%+$#1U#,983-# #+
f%+90)#, | K+44, @& Q"*#,E$+)!!!
94#53%+$Hg*% =H#!!
>DTA<E!CF!B>

G-"$!h%+99#+9
N$,#84',10-9$+#99IW+$4!1G%"$'!!!

"B =H#!!

>DTA<E!CFID>

Pebble(#"$%
N $+IR%,"JN!
9%+96)$+)INS, #84',
1" $+gBHHHEH(H"$Yo=H#!!
><BTDA!BE!BF

var

'5(%%1/...

[&&%%+!<>AH!H-9ICIbIOITI<@CD!c$+4TcA#*#+9Td &- . #
[#&#;"+/'7CD!6>:D!A<E!CF!<<!Ible% /'7CD!6>:D!ADBIC@!AA!
=00, =H#



